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Background

CoreData Research UK is the London-based arm of a broader specialist financial services
research and strategy consultancy that operates out of Sydney, Australia.

The UK division is part of the brandmanagement group and has operations in Australia, the
United Kingdom, China and the Philippines.
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With a primary focus on financial services CoreData Research provides clients with both
bespoke and syndicated research services through a variety of data collection strategies and
methodologies.

Clients benefit from a dual offering of business-to-business and business-to-consumer research
and consulting services.

The group provides clients with market intelligence, guidance on strategic positioning, methods for
developing new business, advice on operational marketing and other consulting services.

CoreData Research prides itself in identifying market trends at the earliest opportunity and
formulating insightful quantifiable research that clients can use to help them stay ahead of the market
and better meet the day-to-day challenges facing their businesses.

Our focus is on bringing deep market knowledge to research and strategy development.

The group’s research is not just about information and data but at providing insight so clients can
develop strategies that work.

The team is a complimentary blend of experienced financial services, research, marketing and media
professionals, who together combine their years of industry experience with primary research to
bring perspective to existing market conditions and evolving trends.
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CoreData Research has developed a number of syndicated benchmark proprietary indexes across a
broad range of business areas within the financial services industry.
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About The Research

The primary aim of the research is to establish and then communicate to financial product
manufacturers the distinctive variances in the needs, aspirations and drivers of direct investors
in Britain’s financial services market place.

With the FSA’s Retail Distribution Review (RDR) set to shake up the intermediary distribution
market, investment companies may be driven to source an increasing segment of their business
activity from the non-advised retail investor space.

Predictors estimate the size of the UK'’s financial adviser community could shrink by as much as
30%, this reduced distribution force is compounded by additional moves of the FSA that could
see downward pressure applied to funds management charges.

The FSA’s review of the investment administration market is likely to result in greater levels of
transparency in how fees and charges are applied when investors make asset allocations
through and adviser, who in turn uses a platform to place these investments.

The FSA will respond later this year to the submissions put to it in a discussion paper than was
closed in late May.

All'in all the shake-up of the market primarily driven by the regulatory changes stemming from
RDR are going to create many challenges for the UK retail funds management industry.

Therefore the aim of this study is to increase understanding of those investors who for a range
of reasons, choose to invest without the support of a professional investment adviser.

This report will tell you:
* Who is going direct? The report covers the demographics and behaviours of investors.

 The report also identifies the financial needs, goals and risk profile of people in this part of the
market.

» How they buy; why they go direct, what processes they use before investing as well as what
triggers their specific investment choices.

* Their investing and trading style, levels of expertise, outcomes and levels of satisfaction with
their performance.

» The report also goes deeper to reveal psychographic typology within this part of the market
and identifies any clear subsets that exist within and detailed information as to their attitudes
and behaviours.

* Transaction frequency and volume by product group.
» How they buy and form trust with financial services providers.

» What product types they hold, how frequently they transact and which providers they are using
for their transactions.

 The size of the direct market and how attractive it is in terms of product holdings, investment
amounts and investor numbers.
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The report will arm product manufacturers, advice firms and marketers with the intelligence
needed to fully understand what warms direct investors to certain factors within an offering and
therefore the best strategies to tailor their products to meet the needs of these investors.

The research will seek to deliver product providers an in-depth understanding and quantifiable
categorisation of the various types of direct investors operating within the UK financial services
industry today.

Through careful information and data collection CoreData will be able to segment direct
investors into separate and distinctive groups based largely on the answers direct investors
have provided to a broad range of carefully constructed behavioural and attitudinal questions.

The power of direct investors in the UK is only likely to grow as investors become more
educated on investing and more comfortable around technology - partly driven by investor
infolust brought about by improved online access to information and trading markets.

It is imperative therefore companies (product providers) either have a strong brand presence,
are able to build their own internal efficient distribution channels or can partner with leading
media or consumer-facing technology groups to boost their product sales.

Methodology

The research is based on the responses of several hundred sophisticated direct investors
sourced from an industry investor database of approximately 1 million people and who are
active investors.

Data was collected through an online questionnaire that was distributed throughout June and
July 2010.

Timing and Pricing

A full written report, presentation and audio file of the executive summary will be available for
purchase in late August 2010.

The cost of this research is £7,500.

Analysis Measures

The following are the common types of analysis we perform on data sets used in this study:-

Descriptive and Bivariate analysis:
- Chi-square,

- Correlation,

- ANOVA,

- t-test
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Multivariate Analysis:

Regression Analysis (OLS)

Choice Modeling ( e.qg., Logistic regression)
Factor Analysis

Cluster Analysis

Structural Equation Modelling (SEM)

Artificial Neural Network

Two main techniques for determining significant differences or associations in the data we
typically deal with are;

Chi-square test - used to test relationships found in crosstabs.

ANOVAtest - used to determine whether there is a significant difference in
the averages of two or more groups.

You can use ANOVA to test the difference between two groups and also to test the difference
between periods within 7 point index scales.

Crosstabs and Chi-squares (non-parametric test used for nominal or ordinal data) -can use
collapsed/recoded interval ratio but parametric tests are more powerful as they contain more
detail and are thus more accurate.

Our analysis is later overlayed in the reporting stage with a separate strategic insight
component.

This involves contextualising the findings for clients, and providing strategic suggestions
relating to the implications of the research for groups individually.

The power or the ability to detect statistically significant differences in data sets is contingent on
three main factors;

1. Alpha level (or confidence level).
This is virtually always set at 0.05 i.e. 95% confidence.
2. Effect size (or meaningful difference).

This is the amount of difference etc. between variables that is required to conceptually
be of importance. For example if you were able to detect a significant difference
between two variables of 1% would this actually be meaningful?

3. Sample size

This is a critical factor in allowing effects to be detected. The larger a sample is, the
smaller the effect that can be accurately detected. However, for efficiency and resource
management ideally the sample size is no bigger than is required for the research
purposes.
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Principal

CoreData Research UK
2/105 Hallam Street
London

W1W 5HD

0208 333 2331

07540 986 867

Disclaimer

To ensure the privacy of the individuals conducting this research and to comply with privacy laws, no persons have been mentioned by
name and no personal details are contained within this document.

This document was compiled from primary research and other information at the time of writing.

The information is believed to be accurate however no representation or warranty, express or implied, is made by CoreData Research as to
its completeness, and it does not make any warranty to correct any information subsequently found to be inaccurate.

This document does not constitute investment advice or a business recommendation.
This document may contain the personal views, standards and opinions of the researchers and third party contributors.
The inclusion of this material is not an endorsement by CoreData Research

In all cases, people reading this material should attain appropriate professional advice in evaluating its accuracy, currency, completeness
and relevance for their purposes.

CoreData Research disclaims any direct or indirect liability or costs arising from any reliance on the information contained within this
publication.

The information within this paper remains the express property of CoreData Research. It may not be reproduced in any form without
express permission.
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